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Immediate Response Pivot & Adapt

= Monitor situation Monitor brand, segment &

= Community support market sentiment

Adapt business to current

m Educate & inform ; .
situation

Foster community unity &
positivity

On-going assessment to
identify right time for
recovery campaigns
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PHASE THREE
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Market Recovery
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Market Revival

m Insights per market readiness

m Action “ new normal”
communications

m Engage & inspire through
call-to-action campaigns
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WE’D BE DELIGHTED TO SUPPORT YOU WITH
YOUR RECOVERY STRATEGY AND PLANNING

E-tailing &
Issues & Crisis Management Travel & Tourism Luxury & Lifestyle Corporate Retail & Consumer Arts & Culture Social Media
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Kiri Sinclair Stephen Millikin Jessica Man Sai Roshini Daswani Oliver Pearce Holly Chan Rosanna Herries Kay Tsoi

Founder & CEO Chief Operating Officer Director — Head of Director — Head of Director — Head of Associate Director Director — Head of Associate Director
Business Development  Business Development Business Development Sinclair Arts — Digital

Kiri@ Stephen@ Jessicam@ Sairoshini@ Oliver@ Holly@ Rosanna@ Kayt@
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" SINCLAIR

sinclaircomms.com

About Sinclair

Sinclair is a multi award-winning independent PR,
digital, experiential marketing communications
agency.

We work across industry and sector with one goal in
mind — to create business impact for our clients
through persuasive storytelling. Our ability to embrace
new technologies and our bold approach to brand
communications builds value, inspires action, changes
opinion and grows reputation. Our expert team of
strategists deliver seamlessly integrated PR
programmes that ensure brands are shaping the
conversations that matter.

We influence.

Contact us
at talk@sinclaircomms.com
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THANK YOU

Sources and Links

COVID-19: The impact on industry: https://pages.eiu.com/rs/753-RIQ-438/images/coronavirus-report-v4-1.pdf

Assessing the impact: A cross industry view on the impact of COVID in China: https://consulting.kantar.com/kantar a cross industry view on the impact of covid in china/

COVID-19 Coronavirus Facts & Updates:

https://www.mckinsey.com/~/media/mckinsey/business%20functions/risk/our%20insights/covid%2019%20implications%20for%20business/covid%2019%20march%209/covid-19-facts-and-insights-
march-9-2020-v2.ashx

COVID-19: Three scenarios for the impact on media planning: https://www.warc.com/newsandopinion/opinion/covid-19-three-scenarios-for-the-impact-on-media-planning/3448

Nearly 90% of consumers have changed their behaviour because of COVID-19: https://www.warc.com/content/paywall/article/warc-datapoints/nearly-90-of-consumers-have-changed-their-
behaviour-because-of-covid-19/132043

How Can Brands Boost Immunity Against the COVID-19 Virus: https://jingdaily.com/how-can-brands-boost-immunity-against-the-covid-19-virus/



https://pages.eiu.com/rs/753-RIQ-438/images/coronavirus-report-v4-1.pdf
https://consulting.kantar.com/kantar_a_cross_industry_view_on_the_impact_of_covid_in_china/
https://www.mckinsey.com/~/media/mckinsey/business%20functions/risk/our%20insights/covid%2019%20implications%20for%20business/covid%2019%20march%209/covid-19-facts-and-insights-march-9-2020-v2.ashx
https://www.warc.com/newsandopinion/opinion/covid-19-three-scenarios-for-the-impact-on-media-planning/3448
https://www.warc.com/content/paywall/article/warc-datapoints/nearly-90-of-consumers-have-changed-their-behaviour-because-of-covid-19/132043
https://jingdaily.com/how-can-brands-boost-immunity-against-the-covid-19-virus/

THANK YOU

Sources and Links

https://corp.shiseido.com/jp/news/detail.htm|?n=00000000002846
https://corp.shiseido.com/jp/relay/
https://sumai.panasonic.jp/exterior/takuhai/combo/combo_light/special/
https://www.dominos.jp/topics/anshin
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